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Abstract

The war in Ukraine has changed the geopolitical 
landscape and the political decisions. European 
leaders have actively supported, advocated, and 
pushed for political support toward Ukraine. The 
research is focused on the extent to which the war in 
Ukraine has changed the EU’s public diplomacy and 
what this can mean for the future of European 
decision-making. In order to support the arguments 
of the research, Twitter will be mainly used as the 
source of information.
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Introduction

• On February 24, 2022, Russia launched a full-
scale invasion of Ukraine. 

• This was the first time that war outburst on 
European soil, after the 1990s and Yugoslav wars. 

• EU from the first day of the war until today 
attempt to take a clear and strong stance on 
supporting the independence of Ukraine and 
promote peace and EU values at once. 

• European leaders used basically public diplomacy 
and especially social media to provide awareness 
and promote their messaging and actions towards 
European citizens and the world. 



Methodology

• Analyze the stance of the EU towards the war in Ukraine and how 
this has been presented over Twitter

• 3 representatives of EU institutions

• 3 milestones for the war

• Analyze the number of tweets, the tone, the use of specific 
wording or framing, and the audiences that they referred to.
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Public Diplomacy

• Communicating with the citizens of other states and shaping 
public opinion are a key component of diplomacy. 

• The practices of “public diplomacy”, “nation branding” and 
“digital diplomacy” gain attention as practices of communication 
and information sharing.

• Governments, politicians, organizations, and think tanks have a 
new form of communication and engagement with the public.

• The audience by using the new technological tools can actively 
and easily participate and shape the discussion.
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EU Public Diplomacy

• Direct communication with voters/ citizens, 

• Participation of the political discussion and decision/making,

• Enhancement of the legitimacy, 

• Up-to-date and immediate information. 

All these elements can actively help and promote a common 
European understanding and identity for various topics.
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Case Study I: Ursula von der Leyen



Case Study I: Ursula von der Leyen

• 43 tweets related to Ukraine and the war 
(20 days of war)

• The hashtag that has been mostly used 
was #Ukraine. 

• Main purposes: 
➢ inform and comment on the latest 

developments on the war in Ukraine. 

➢present and promote the decision of the 
EU Commission regarding the war.

• Tone: simple, with easy language and 
clear messaging. 

Bucha Massacre, Visit of Ursula von der Leyen April 8, 2022. 

//Michael Fischer/Picture-Alliance via AP
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Case Study II: Roberta Metsola



Case Study II: Roberta Metsola

• 40 tweets related to Ukraine and 
the war (20 days of war)

• #Ukraine, #standwithukraine, and 
#EPlenary

• Main purposes: 
➢Commitment to European values

➢Promote the work of EP

➢Focus on gender related issues and 
the war

• Tone: strict, decisive, and 
predicative wording 

https://twitter.com/EP_President/status/16236474833173299

20 
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Case Study III: Charles Michel



Case Study III: Charles Michel

• 71 tweets during the first 20 days of 
the war.

• #Ukraine, #StandWithUkraine, #EUCO, 
and #EU

• Main purposes: 
➢Promote the diplomatic actions of the 

EU

➢Present the interaction with 
international partners

➢Promote EU as global actor over the 
crisis

• Tone: simple, clear, with short 
sentences and decisive wording.

https://www.pubaffairsbruxelles.eu/eu-institution-

news/address-by-president-charles-michel-at-the-un-

security-council-on-peace-and-security-in-ukraine/
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EU Public Diplomacy over the War in 
Ukraine

• We can identify unresolved issues of the EU.

• EU had decisive and rapid response towards 
the outburst of the war.

• They made clear EU stance from the 1st day 
of the war.

• Soft power: EU leaders used digital 
diplomacy to promote EU values and create 
a common and united stance.

• They achieved to engage the EU public and 
acquire legitimacy.

• They did not leave space for fake news and 
propaganda.



“

”

Thank you very much for 
your attention!
Слава Україні!
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